
Wahlmodul 30: Data Analytics

• Examine data to identify patterns, groups, trends, ... .

• Combine exploratory graphics and statistical inference.

• Support data-driven strategic decisions.

• Code analysis workflows in statistical software R.

Can we identify:

• Groups of customers with similar preferences?

• Effectiveness of treatments like advertisements?

• Fraud in a market for credence goods?

• Relationship between subjective well-being and health, education, etc.?

• Interactions of factors in randomized experiments?

WiSe und SoSe: VU 3 und PS 1

Lecturers: Achim Zeileis and Janette Walde


